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1.0 Background 
 
eMail and SMS marketing are two exciting 
new marketing mediums. They provide an 
unrivalled way for businesses to quickly, 

easily and cost-effectively generate targeted 
interest in their organisation.  

 
The NEW ePromote provides a consistent, 
industry-leading set of tools with both email and 
SMS functionality. It also includes a 
comprehensive tracking module that allows you 
to manage your online, offline and mobile 
campaigns through a single system - reducing 
complexity and costs whilst providing 
unparalleled flexibility. This enables you to 
make your marketing more targeted, effective 
and measurable. 
 
To provide this advanced solution we have 
partnered with a specialist in this field – Sign-
Up.to.  
 
2.0 Sign-Up.to 
 
 
 
 
 
An established company, Sign-Up.to specialise 
in providing email and SMS marketing 
solutions. They have a blue-chip client base 
that includes Virgin Group, BT, Manchester 
Metropolitan University and many more. 
 
New Leaf have negotiated a special rate for 
our customers. For a product overview of “sign-
up.to”, go to their website address : 
 
www.sign-up.to/html/products/email/index.shtml 
 
3.0 e-Marketing Lifecycle 
 

 
To make your marketing more effective, 
the ePromote lifecycle provides a 5-stage 

lifecycle approach to fulfilling an e-Marketing 
campaign, regardless of the medium.  
 
4.0 Functionality 
 
4.1 Data Capture 
 
Easily create and add a data capture form to 
your website in minutes, in order to gather 
information and/or answer survey questions. 
 
Using an easy online interface you can 
determine the questions you wish to ask. You 
may utilise a number of 
different response 
mechanisms such as 
radio buttons, drop down 
box, free fill box and 
more. You may also alter 
the form to match your 
website - you can upload 
graphics, set colours, 
fonts, text and more. 
 
When a user completes 
the form the data they enter is validated and 
automatically added to your database, making it 
instantly available to you. 
 
It is possible for the Consultant to enter the link 
to this ePromote data capture form to an eBiz 
site without charge. A nominal charge is 
required to include this link within a Semi 
Custom or bespoke site and this can be 
requested as an rfq. It is also possible to link 
the form to a site that exists elsewhere; this 
however requires access to the code of the site. 
 
4.2 Simplified data management 
 
You don't need to worry about database 
settings or management - all the tricky details 
are taken care of for you, and all your 
information is securely stored and only 
accessible by you: 
 
� Automatically verify new captured 
information (double opt-in and logic 
checking) through web-capture form 

� Secure management interface and data 
storage  

� Generate reports  
� Export data to other programs  
� Automatic un-subscription handling 
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Make the most of your existing data…with 
just a few clicks you can import your existing 
opt-in databases (from just about any format) – 
the system even automatically cleans and de-
duplicates your data for you. 
 
 
4.3 Targeting 
 
You may easily target your communication 
down to the smallest detail of your subscriber 
database, information that you have the ability 
to determine within the data capture form. 
 
 
4.4 eMail Marketeer Tool 

The eMail Marketeer tool has been developed 
by Sign-Up.to over the past two years and is an 
advanced, feature rich, highly stable eMail 
marketing platform trusted by companies of all 
sizes around the world. Features include: 

� Schedule messages for future delivery, 
up to a year in advance  

� Upload your own email creative, use our 
templates, or create your own  

� Automated bounce handling  
� Support for HTML and text emails -
automatic delivery of the correct message 
format to each user  

� High speed, white-listed delivery servers 
to ensure your messages get through 
(See Appendix A ) 

� Save messages for later use/editing  
� Copy previous messages and re-use 
them 

� Personalise the email to the recipient 

 
4.4.1. Creating HTML Emails 
 
Impress your audience with professional 
emails, that you can create yourself! HTML 

emails are proven to increase 
user interaction and retention. 
  
Sign-Up.to's intuitive web-based 
editor lets you easily create great 
looking HTML emails in any style, 
with NO programming! You can 
use the templates or easily upload 
your own custom designs.  
 
You may easily: 

 

� Upload photographs, logos - any .gif or 
.jpeg image  

� Add styled text - set the font, size, colour 
and style  

� Import flash animations  
� Set the background colour of your email  
 
 
4.4.2 Detailed Tracking 
 
The completely automated email tracking 
module means you'll get measurable results 
from your campaigns, allowing you to make 
each subsequent campaign even more 
successful.  
 
All statistics are updated in real-time and are 
permanently stored in your account, so you can 
easily compare previous campaigns. You can 
even generate graphs to import them straight 
into your presentations.  
 
Statistics available include: 
 
� Who is clicking on your links, and when  
� Who is opening your messages, and when  
� The number of bounces and un-subscribes 
� Histograms of opening rates by the hour  
� Histograms of link click by the hour  
� Pie charts of user actions (open, click, 
unsubscribe etc.)  

� Pie charts of delivery status (successful, 
hard bounce, soft bounce)  

� Pie charts of link click distribution  
 
 
4.5 Mobile Marketeer 

The intuitive web 
interface eliminates the 
complex procedures 
usually required to 
create SMS services, allowing you to rapidly 
create, test and deploy new campaigns:  

� Highest quality delivery - your messages 
are despatched in seconds  

� Reach all UK, US, European mobile 
networks (GSM)  

� Send bulk or individual messages  
� SMS to email  
� Premium SMS support  
� Schedule messages for future delivery, 
up to a year in advance  

� Low cost per message  
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4.5.1 Inbound SMS Process 

SMS marketing offers far more than an 
outbound marketing tool. Businesses have 
recently recognised a number of ways in which 
to make use of inbound SMS - from generating 
interest in a product to pure revenue 
generation.  

(For full details of the Inbound SMS process 
please see Appendix B) 

 

4.6 Mobile Commerce 
 
Premium SMS allows you to generate revenue 
by billing small amounts directly to the mobile 
phone bills of users. It doesn't require the 
respondent to type in any payment details or go 
through tedious security procedures to 
complete a transaction, making the billing 
process very smooth and lowering the barrier to 
completing a sale.  
 
Mobile Commerce provides a complete self-
service solution for creating and managing UK-
based Premium SMS revenue generating 
services: 
 
� Create your own Premium SMS services 
with no programming experience required 

� Receive messages using UK shortcodes 
and International numbers  

� Automatically processes incoming 
messages 

� Covers all major UK networks - O2, 
Orange, T-Mobile, Virgin, Vodafone  

� Run push/pull and subscription services 
through the same interface  

� Choose from a range of tariffs - 25p, 50p, 
£1.50, £5.00  

� Instantly create and edit new services 
online  

� No software to install 
 
The ‘Mobile Commerce Platform’ enables you 
to view your Premium SMS revenue in real-time 
through a secure, web-based interface. You 
can see revenue breakdowns by mobile 
network, tariff and application giving you the 
information you need at the click of a mouse. 
For further details please see Appendix C & D 
 
 

5.0 Benefits Summary 
 
� Increase marketing effectiveness  
� Reduce promotion costs 
� Increase Sales 
� Schedule messages to be sent up to a year 
in advance 

� Build your database with information from 
data capture forms 

� Easy-to-use 
� Run multiple mailing lists with ease.  
� Simple data import and export 
� Remain legal with double opt-in and 
unsubscribe option. 

� Secure firewalled network 
� Manage the entire process yourself  
� Access to big company technology 
� A highly affordable solution 
� Ensure time critical messages are delivered 
� Engaging your audience with personalised 
messages 

 
eMail tool: 
 

� Learn from each email with automatic 
tracking  

� High speed, reliable email delivery 
 
Mobile tool: 
� Talk to your customers anywhere 
� Majority of people own mobile phones 
 
 
6.0 Legislation 
 
All our customers are required to comply with 
all applicable data protection legislation. 
Therefore, any data that is imported into 
your database must be compliant with this 
legislation. 
 
The Privacy and Electronic Communications 
(EC Directive) Regulations 2003 came into 
force in the UK on 11th December 2003. 
 
This legislation affects anyone using email or 
SMS marketing; there are several key points, 
which you must observe in order to avoid being 
liable for a hefty fine: 
 
1. If you have had no prior commercial relationship 

with a person you will have to obtain their 
permission to communicate with them by email 
or SMS text message.  

2. You cannot obtain this consent via sending an 
email or SMS message to ask for it, and the 
permission has to be actively and 
knowledgeably given - i.e. the user must tick a 
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box or actively opt-in by performing a specific 
action.  

3. If you have had a previous trading relationship 
you may be able to communicate with them 
about a similar product or service.  

4. You must clearly identify the sender of the 
message.  

5. You must provide a valid reply address.  

6. You must make it easy for recipients to 
unsubscribe from future communications. 

 
Those who fail to follow these regulations face 
prosecution and could be fined up to £5,000 in 
a Magistrates Court or an unlimited fine if the 
prosecution is pursued in the Crown Court. 
 
Sign-Up.to has been designed from the outset 
to ensure anyone using the system conforms to 
these basic requirements. This includes 
adhering to the requirements of the latest 
Sender Policy Framework now observed by the 
major ISPs (See Appendix A) 
 
The new law, in seeking to control the flood of 
unsolicited messages, should help increase the 
effectiveness of the communications sent 
through the Sign-Up.to system. It will act as a 
badge of confidence that will assure individuals 
that their data is being respected and handled 
in conformance to all relevant legislation. 
 
Requirements: In line with the above the 
account user will be required to accept basic 
terms and conditions prior to the use of the 
system. In the short term these will be emailed 
with login details, and acceptance will be 
implicit. In the medium term it will be required 
for these terms to be accepted on the initial 
login. 
 
 
7.0 User guide & Help 
 
A user guide on the ePromote application is 
available to all our customers and there is 
excellent help available throughout the system. 
Telephone support is available from New Leaf 
as well as from Sign Up.to in London. 
 
 
 
 
 
 
 
 
 
 

Appendix A 
 
"White-listed" delivery means that the Sign-Up.to email 

servers are recognised by the IPS of the big internet 
providers (yahoo!, hotmail etc) and that email sent from the 
servers is trusted and sent to the subscribers inbox rather 
than the bulk or junk mail folder. 
 
From Address: A new standard for verifying email 
senders, called SPF or Sender Policy Framework is now 
used by major ISP's such as AOL and Hotmail in order to 
determine where emails should be routed. This requires 
that the FROM line of any email sent can be verified to 
have come from servers allowed to send mail from that 
domain name (a way of preventing addresses from being 
forged). In conjunction with this, the major ISP’s will now 
reject bulk email not registered under SPF, meaning that if 
the ‘FROM name setting’ were not recognised your mail 
would simply be discarded. 
 
Sign-Up.to’s servers are registered under this system, 
allowing your email to be accepted for delivery. To provide 
you with a more suitable ‘FROM address’ we can create a 
standard ePromote ‘FROM address’, as an alternative to 
the existing Sign-Up.to address, from which all emails will 
currently be sent. Finally, in certain circumstances it is 
possible, to engineer a specific address for an individual 
client – this is however a chargeable bespoke request. 

Appendix B 

The process for Inbound SMS is: 
 
1. Destination 
 
You can choose from a number of different ways to let 
users text into the system. Users are always charged at 
their standard network rate for sending a message into our 
system: 
 
a) Shared Shortcode: You get free use of our 5-digit UK 
shortcode (works on Vodafone, T-Mobile, Virgin Mobile, 
Orange and O2 - 3 support coming soon) - you have your 
own keyword, which all messages must begin with. 
 
 
b) Shared Long Number (MSISDN): You also get free 
use of our standard number (looks like a normal UK 
mobile number). This is accessible worldwide. All you 
campaigns work on both this and the shortcode by 
default. 
 
c) Dedicated Shortcode*: For maximum flexibility you 

can have your own shortcode number (we can arrange 
shortcodes for the UK, US and many European 
countries) - this means you do not need each message 

to begin with the same keyword.  
 
d) Dedicated Long Number*: Offers the flexibility of not 
needing a keyword with the advantage of being 
internationally accessible. Available at substantially lower 
cost than shortcodes and usually available within 24 
hours.  

 
*Additional monthly and set-up charges and 12-month 
minimum contracts apply.  
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2. Analysis 

 
When a message is received its contents are checked, and 
the first and second words (the 'keyword' and 'sub-
keyword') are used to determine which actions are taken 
next. If no keywords are recognised the sender is sent an 
error message.  
 
3. Action 
 
You can perform a number of actions when a message is 
received. You can also perform a combination of actions.  
 
a) Store Number: The sender's mobile number is stored 
in your Mobile Marketeer database.  
 
b) Store Message: Any information in the message after 

the keyword is stored in your database.  
 
C) Send to Email: The message and sender number is 

delivered to an email address you specify.  
 
d) Call URL: The message, sender number and mobile 
network are passed to your own script using a HTTP 
POST command (for advanced users!)  

 
4. Response 
 
You can choose to send no response to the sender or one 
or both of:  
 
a) Text SMS: A standard 160-character text message. 

 
b) Binary SMS: A monophonic ringtone, operator logo or 
picture message.  

 
5. Billing 

 
The response message can be charged in one of two ways: 
 
a) Standard: There is no charge to the user; you are 
charged 1 SMS credit for each message sent. 
 
b) Premium: You can choose to charge the user 
between £0.25 and £5.00 for receiving the response 
message. You receive a proportion of this fee. (Requires 
the Mobile Commerce package.) 

 
 
Appendix C 
 
Possible SMS campaigns: 

 
1. Txt-for-Info 
 

Perfect for a direct response mechanism from adverts, 
posters, estate agents boards and more.  
You ask customers to send in a text containing specific 
keywords and they are then sent back a message 
containing further details.  
 
You also capture their number in the process so if they 
consent you can contact them later. You can use different 
keywords on different posters to deliver different response 
messages and to track the response to different executions 
of your advert. 
  
Working Example: For more details txt DEMO INFO to 
61211 from your mobile. (Texts charged at your standard 
rate)  
 

2. Txt-2-Win 

 
Simplify your competition management by using an SMS 
entry mechanism to automate all of your data processing!  
 
You can run multiple choice or free-form entry competitions 
quickly and easily, users just text in their answers and their 
mobile number is automatically captured so you can contact 
the winner. 
 
Working Example: Win free tickets to this month's event. 
To enter just tell us who last month's headline act was - to 
enter text DEMO followed by your answer to 61211. (Texts 
charged at your standard rate)  
 
3. Txt Subscription 
 
You can also use Mobile Marketeer to send out bulk SMS 
updates to your database. You can import your existing opt-
in databases and also allow users to join using a txt-in 
mechanism like those in the examples above. 
 
To send a message you log in to your secure Sign-Up.to 
account, create the message and then select the 
subscribers to deliver it to. You can send your message 
immediately or set a date and time for it to be sent out 
automatically in the future.  
 
Appendix D 
 
More about Mobile Commerce: 
 
1. The basics of Premium SMS 
 

Premium SMS operates at set charging tariffs, each of 
which requires a separate 'shortcode' connection to a 
mobile operator. Sign-Up.to takes care of the intricacies of 
this process for you making it as simple as possible to 
operate premium SMS services.  
 
2. Billing Mechanisms 
 

Sign-Up.to uses what is known as MT (Mobile Terminate) 
Billing - this means that the user is billed for receiving a 
message from you (also known as reverse billing).  
 
The user is charged for the message on their mobile phone 
bill. The mobile network operator then takes their margin of 
the cost of each message. They then make payment to 
Sign-Up.to (approximately 90 days following the end of the 
month the messages were sent in) who, on receipt of this 
will make payment via your consultant. Full costings 
available on request. 
 
3. Basic Applications 
 

All Premium SMS applications in Sign-Up.to start with the 
user texting in a 'keyword' to a shortcode. This keyword is 
chosen by you when you set up your application. This 
incoming message is required to allow the necessary 
information to be captured to facilitate Premium SMS billing.  
 
After this message has been received you can run any 
number of services - from texting specific information 
straight back to the user to adding them to a subscription 
based service such as news updates. For more information 
please see section 3.5.1 Inbound SMS. 
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4. Legal Requirements 
 

If using premium SMS, we will confirm what you will be 
billed and when and, for subscription services, how to 
unsubscribe. This will be displayed in the terms and 
conditions alongside the subscription instructions - rules 
governing this are set by local regulating bodies, in the UK 
these are Ofcom and CAP. 
 
For example - if running a news updates service: 
 
Terms: You will receive a maximum of 3 messages per 

day; you will be charged £0.25 for each message you 
receive plus your operator’s usual text message rate for any 
message you send to us. To unsubscribe at any time, text 
‘STOP’ to [shortcode]. This service is operated by 
[company], [address]. Customer services tel: [YOUR 
NUMBER] 
 
5. Putting Premium SMS to work 
 

Which tariff you use should be determined by the objective 
for your campaign. The two most popular tariffs in the UK 
are £0.25 and £1.50 - why? Because generally you either 
want to use Premium SMS to cover the costs of your 
campaign (which £0.25 should do) or to build a substantial 
revenue stream, for which £1.50 is ideal. 
 
At £0.25 the charge to the end user is so negligible as to 
have little dampening effect on response rates, but it can 
mean that the net campaign cost to the marketer is nil (as 
the revenue derived from the campaign covers costs). A 
zero or near zero cost direct response channel is quite a 
compelling argument for adopting mobile marketing. 
 
Higher rate tariffs are fine when you are giving something 
back to the user - be that interaction with a TV show 
through voting or purchase or a ringtone. To the continued 
consternation of the music industry, people who won't 
spend £2.99 on a CD single will readily spend £3.00 or 
even £4.50 on a 30 second ringtone of the same track. 
 


